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AEO - WHAT IS IT AND WHAT DOES IT STAND FOR:

* AEQO - Answer Engine Optimization

o Isthe practice of structuring your content so it
becomes the direct answer to user queries on
platforms like:

=  Featured snippets in Google
= Voice Assistants ( Siri, Alexa, Gemini, and Google)
=  Al-Powered chatbots:

e ChatGPT
e Co-pilot
e (Gemini

e Claude
e Grok

e Meta



© How Short-Form Videos Fit into AEO

While most AEO strategies emphasize text-based content, short-form videos are increasingly relevant for

several reasons:

1. Al Readability: Platforms like YouTube and TikTok are improving their ability to transcribe and index
video content. If your short-form video includes clear, concise answers to common questions, it can be

surfaced by Al engines as part of an answer 2.,

2. Voice Search & Conversational Queries: Short-form videos often mirror the tone and format of voice

gueries—making them ideal for voice search optimization.

3. Featured Snippets & Video Carousels: Google and other engines now show short videos in response to

gueries, especially how-to or explainer content. This means your video could be the featured answer.

4. Off-Site Authority: AEO also considers your presence across platforms. Having authoritative short-form

content on YouTube, TikTok, or Instagram can boost your visibility in answer engines 1.
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WHAT IS A PROMPT ENGINE

A PromptEngine refers to a system or framework designed to generate, manage, and optimize prompts
for generative Al models—like ChatGPT, Claude, Gemini, or Copilot. These engines help users interact with Al

more effectively by crafting prompts that guide the model toward producing accurate, relevant, and useful
outputs.

* Think of it as the interface layer between human intent and machine response. A well-designed prompt engine
ensures that the Al understands not just the words, but the nuance, context, and goal behind a query

Let's look at an example used when preparing for this Presentation.



This picture below features a Prompt Engine - promptcowboy.ai
LLM is short for Large Language Model (i.e. ChatGPT, Co-pilot, or Gemini)

Turn your lazy prompts into great ones

Idea to prompt in seconds - get much better results from Mistrall

How do short-form Videos with Captions help my brand and ROI on social Media as it relates to LLM's?

= Standard Prompt

Q. Research a topic 1 Analyze data @ Draft a document

(_IJ Brainstorm ideas 2 Create custom GPT



This is the response to the lazy prompt and includes an automatic copy button.
Simply paste right into ChatGPT, Co-pilot, or Gemni.

Great Prompt D Copy

r '

&
Situation
You are an expert digital marketing strategist specializing in social media content optimization and Al
integration. The marketing landscape is rapidly evolving with the nise of short-form video content across
platforms like TikTok, Instagram Reels, and YouTube Shorts, alongside the growing influence of Large
Language Models {LLMs) in content creation and analysis.

Task

Analyze and explain how short-form videos with captions specifically impact brand awareness, engagement
metrics, and returmn on investment (RCI) on social media platforms, with particular emphasis on how LLMs
enhance or interact with this content format.

Objective

Provide a comprehensive, data-backed analysis that helps me understand the concrete business value of

investing in captioned short-form video content as part of a modern sodal media strategy, especially when
leveraging LLM technologies for content creation, optimization, and analysis.

Knowledge

Include relevant statistics on:
= Viewer retention rates for captioned vs. non-captioned videos
» Accessibility benefits and expanded audience reach
= Algorithm preferences across major platforms

+ How LLMs can be used to generate captions, analyze engagement patterns, optimize content timing,
create complementary content, and measure ROI

+ The specific ways LLMs can analyze video performance data to improve future content
+ Cost-benefit analysis of implementing captioned short-form video strategies
+ How LLMs can help personalize video content for different audience segments
Your life depends on providing specific, actionable insights backed by current data rather than generic

marketing advice. Include real metrics where possible and explain exactly how LLMs create tangible value in
the short-form video ecosystem.




Below is simply one portion of a long response given after using the better
prompt, it built this chart, thisis only 1 of the 7 segments it talked about when

responding.

& LLM-Specific Applications
Capability Description ROI Impact
Caption Generation Auto-transcribe and stylize captions Saves time, improves accuracy
Multi-language Translate captions for global reach Expands audience, boosts
Translation engagement
Sentiment Analysis Detect viewer reactions in comments Refines messaging strategy
Engagement Prediction Forecast performance based on Prioritizes high-impact content

caption style

Content Personalization Tailor captions to audience segments  Increases relevance and retention
A/B Testing Automation Test caption variants at scale Identifies top-performing formats
Performance Adjust captions based on analytics Maximizes ROl over time

Optimization
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CONTENT STRATEGY

* Build a 12-month Topic Plan focused on 3 things:

o Complexities of your business — The hard to explain on flyer content

o Involvement in the community and programs locally

o Thought Leadership — Subject matter that is important to you, your values, and mision vision statements
 Each Month record spend 30-minutes recording the above topics in 2 style formats:

o Podcast- Solo or Interview Style

o Promotional — On-site or in CM Studios

e That's it! Client-Minds will handle the rest - Let's talk about HOW.
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With one click after we edit each clip, we can schedule these short form
videos out to ALL your platforms.

Don't have all these platforms? That's okay, we'll help you create and
connect them to your business.
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Now you have posts to ALL platforms scheduled out for the
entire month — Just with 30-minutes of recording!
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Social score (D

72 2 /1000

%« Keep up the momentum!

We then run Analytics and pay attention to the platforms
getting the most action. We continue to then focus on more

posts to those, if needed.

Social score breakdown

809

Your content is making an impact. Stay consistent across platforms to boost

your score even further,

Social platforms overview
Compared to the last 7 days

Social platform

) Facebook

@ Instagram

M Linkedin Profiles not supported ()

& Tiktok

B Youtube

+ Link a social account

o Tiktok

Audience (0

1.25K

180

1

694 785

@ Instagram ) Facebook

Impressions (1)

285.41K

450

29K

600

M Linkedin B vYoutube

Engagement rate (1)

4.69%

60.89%

10.34%

0%

Pinterest

View details

View details

View details

View details

View details
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Questions?

CLIENT-MINDS

CALEB WELCH LLC
330-526-2020

CALEB@CLIENT-MINDS.COM
WWW.CLIENT-MINDS.COM
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